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Introduction to the Metaverse and
Tokenomics
Duration: 2 Days

Description

The Introduction to the Metaverse and Tokenomics Training provides a structured
understanding of the metaverse ecosystem, its enabling technologies and the fundamentals of
digital economies. During this two-day online training, participants explore the relationship
between the metaverse, Web3, virtual reality (VR), augmented reality (AR), blockchain, NFTs,
decentralized finance and digital assets. The program examines tokenomics through token
supply, demand, distribution, utility, incentive mechanisms and sustainable digital economy
models. Participants learn how to evaluate metaverse platforms and token-based projects from
technology, user experience, business model, community and risk perspectives. Designed as
an accessible awareness and foundation program, the course helps professionals evaluate
metaverse and Web3 initiatives without requiring an advanced technical background.
Learning Outcomes

Explain the metaverse, its history and its defining characteristics

Evaluate the roles of Web3, VR, AR, blockchain and DeFi in metaverse ecosystems

Understand the fundamental principles of tokenomics

Interpret token supply, demand, distribution and utility models

Examine NFTs, digital ownership and virtual assets

Compare metaverse platforms and user experience approaches

Evaluate digital communities, virtual commerce and governance models

Identify opportunities, limitations and risks associated with metaverse projects

 

Audience

Product and digital product management teams

Innovation, marketing and business development professionals

UX/UI designers and digital experience specialists

Content creators and creative industry professionals

Entrepreneurs evaluating Web3 and metaverse initiatives

Managers responsible for digital transformation

Professionals seeking a structured introduction to tokenomics, NFTs and digital assets
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Outline

1. Introduction to the Metaverse

What is the metaverse?

Core characteristics of the metaverse

The relationship between physical and virtual worlds

Persistent, immersive and interactive digital environments

The relationship between the metaverse, Web3 and the evolution of the internet

2. History and Evolution of the Metaverse

The origins of the metaverse concept

The development of virtual worlds and online communities

The transition from gaming platforms to digital ecosystems

Past and present metaverse initiatives

Changes in metaverse strategies and emerging trends

3. Technologies Enabling the Metaverse

Virtual reality (VR) and augmented reality (AR)

Extended reality (XR)

Three-dimensional virtual environments and avatars

The role of artificial intelligence in immersive experiences

Metaverse technology use cases across different industries

4. Web3, Blockchain and DeFi

Web3 and the concept of a decentralized internet

The role of blockchain in metaverse ecosystems

Fundamentals of smart contracts

The relationship between decentralized finance and the metaverse

Digital wallets and user ownership

Centralized and decentralized platform models

5. Metaverse Economies and Tokenomics

What is tokenomics?

Core components of a token economy

Token supply, demand and distribution

Token utility and use cases

Incentive and reward mechanisms

Token allocation models and participant roles

Principles of a sustainable token economy
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6. Token Use in Metaverse Projects

Types of tokens used in metaverse ecosystems

Utility tokens and governance tokens

Token use cases within digital platforms

Community participation and governance models

Balancing utility, incentives and long-term sustainability

Comparing different token models

7. NFTs and Digital Assets

What is an NFT and how does it work?

The role of NFTs in metaverse ecosystems

Digital ownership and asset representation

Virtual land and digital real estate

Digital art, collectibles and gaming assets

Tokenization of digital assets

Peer-to-peer digital commerce

8. Metaverse Platforms and User Experience

Overview of selected metaverse platforms

Introduction to platforms such as Decentraland, The Sandbox and Voxels

Comparing platform technologies and economic models

Avatars, digital identity and user representation

User experience in immersive environments

Interaction, accessibility, trust and usability

9. Communities and Social Interaction

Forms of social interaction in virtual environments

Building and managing digital communities

Community engagement and retention strategies

User participation in digital economies

Community governance models

Digital identity, privacy and trust

10. Events, Entertainment and Brand Experiences

Planning virtual events

Virtual concerts, exhibitions and conferences

Metaverse use cases in gaming and entertainment

Content and interaction design for immersive experiences

Metaverse use cases for brands and organizations
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11. Opportunities and Risks in Metaverse Projects

Potential applications across different industries

Emerging business models and digital revenue opportunities

Technological, economic and operational risks

Sustainability challenges in token economies

Security, privacy and user rights

Criteria for evaluating a metaverse project

12. The Future of the Metaverse

The evolving metaverse landscape

The development of Web3 and decentralized platforms

AI-powered virtual environments and experiences

Emerging digital asset and token models

Technological and social trends shaping the metaverse

13. Practical Activities and Workshops

Exploring selected metaverse platforms

Evaluating platform experiences and user journeys

Identifying the core components of a sample metaverse project

Defining token purpose and target participants

Creating a basic tokenomics model

Designing a sample token supply, distribution and incentive structure

Evaluating the opportunities and risks of the proposed model

Prerequisites

There are no technical prerequisites for this training. Previous experience with the metaverse,
Web3, blockchain, NFTs or tokenomics is not required. Basic digital literacy and an interest in
emerging technologies are sufficient to benefit from the program.


